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Instructions to Candidates:
Answer completely either in Kannada or in English.

SECTION - A
dpen - o .
Ans;wer any five sub-quéstiohs Each sub-question carries twd marks. (5%2=10)
odnRRTETR 05 T wsmm GUB0N. T)d YT aéﬁ 02 eoﬁmb
1. a) What 1s a market ?
:md:s&g’ OB 9
b) What is price ? -
3 Q03B ?
c¢) Define product.
SUBIBIY, 39,5, AR0.
d). Name any four middleman in marketmg '
BSOS adRYmemte 04 md SBIFNII), BIAOA.
e) * What is consumerism?
W, B8, 0T 7
f) What is market segmentation ?
m&ﬁq‘ BATAL~ aoddeab ?
g) Write any two characteristics of promotion.
B)2000 cdRYTBTR V@ MHEIOFNTS) WICD.
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SECTION - B PCBC103
R - W
Answer any four questions. Each question carries Five marks. (4x5=20)
(evipknjiwnlnteln) WOW) TIReR wu3on. T3 TIN5 o3nd.

Distinguish bctwcen scllmg and marketing,
ST D dm?rwon‘m;b CICAS AN
Briefly explain the dnffcrcnt typcs of packaging.
00, gez3ont (AT In Mdbﬁ%’ﬁ& ~o§3mf\ WFOA.
Explain the different types of retailers.
DG dedadh WT 9,0 Wi} ROSTN 393
Briefly explain the importance of adverusement
HeTS E"J_D)Eil)a) 303)33 NOéwmn =0,
Briefly explain any five recent developments in ‘marketing.
SRIFWON'IOR 33638 CIRJTTTR 05 WYSERRIR), BodTmon HT0A.
SECTION - C
R - A
Answer any Two questions. Each question carries twelve marks. (2x12=24)
CIRPYTHTR BB JIRer ev3dr. T3 BIR 12 eoa’rtqb
Discuss the various stages of product llfe cycle.
VST VeI BT T QDT BOINIRY, eI A.
Bneﬂy explain the micro and macro Environmental factors affecting marketing.
Sredreson’ s30ed [OmD WeddS s ER e FX) W ER, VOIS B0INYRY, 03T DTOA.
Explain the . basis of market segmentation.
BT, drIeSod SHICRYRY, DTOX.

SECTION - D
‘RN - 2
Answer any One of the following questions. Each question carries Six marks.
CIRPTTCR wowd B3R vZ0R. ATF 06 LoFRW. (1%6=6)

Present a report on Consumer behaviour towards home appliances in your locality.

Q) AT, B oD IWYR ROWORAT Mo,TIT SIS e 2.0m JCRODR), IR

Present a report on pricing of the product in an organisation of your choice.
RO2

Y 03eH 20w Rogod L3, 3 33 INOTCHRT e IoOHODI), IR
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